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Asian countrios, Thus, thoy aro way ahoad of the
othor fwo biddors. Genting and Star Crulses aro an
obvious cholco,

and Japan, Singaporo will ho the bost Hatowny for
Univorsal Studiog In the Asin Pacific,

Apart from holng contrally loeatod 1h the wholo of
Asla Pacllie, no country can mateh s holistle offor In

most Singaporeans,
But 1t 1s my hope and
boliof that In seyen
yoars' tmo, it will

= Ng Kong Yeam torms of alyy rall; road and soa connoctvity, political ho ns Mr Advent of
Group Executive Chalrman, and soclal stability, socurlty, spood In oxocutlon, Elghth Wonder
Sino-America Tours Corporation Pte Ltd transparency, tolocommunications, cloanliness and

says: “The most
lalkod about
rosorl dostina- o
tlon in the history
of the world.”
Singapore's
oxperience in city
planning and in the
management of the

tourist Mondliness, as woll as the univorsal languagoes
spokon by the multl-racial community.

The challongo for Genting 1s the balanelng of
peacefulness assoclated with the name of Sentosa
and tho oxcitomont that will bo genoratod by
Universal Studios. If selocled, In order not (o be Just
another tourist attraction hype, apart from the
expocted massive marketing campaigns, the new
rosort has to work towards generating positive word onvironment is
of mouth through the new visitors, past visitors of exemplary
other Universal Studios themo parks, as well as and
visitors to other theme parks such as the Disneyland
in Hong Kong.

No matter who wins, [ am looking forward to the The
new Sentosa, which has evolved from a Malay fishing develop-
village in the 19th century into a multi-billion-dollar ment at
moga tourist and local enjoyment hub. Sentosa needs to he an experience that will engage
all the senses and explore unexpected definitions of

GIVEN that Marina Sands sooms more focused on the
convention businoss, it makes sonso for Sontosa's IR
to loan towards loisuro and entortainment. I think the
bidder that can provide tho most comploto and unique
“family entortainment” destination should come out
tops. Genting Intornational/Star Cruises appear to
have an interesting proposal with a US$1 billion-plus
Universal Studios thome park as an offoring, Although
Kerzner/Capitaland may possibly tie-up with Disney,
a fourth Disneyland in Asia does not feel like an
oxciting concept. J

Despite being an unaccomplished betting man, |
would put my money on Genting/Star Cruises. In
addition'to the Universal Studios component, they are
wall teed-up to deliver a cruise-cum-resort offering,
using Singapore as a cruise base for SEA. We've
already seen a dark horse win the Marina bid, so

~ Kelvin Ang architectural use and style.
anything could possibly happen. CEO, We need to create a brand that is seen as the
ECI

warm-weather destination of choice for travellers to
this region. The resort also has to be aligned with the
government's tourism objectives, with strong appeal
lo international visitors and Singaporeans alike.

A secondary area of concern would be to find new
ways to add value for family-based customers and to
keep the resort constantly renewed and refreshed as
well as at thie highest end of the market.

Regardless of who wins, I envisage the integrated
resort in Sentosa to be an iconic development that
would further propel Singapore as a top tourist
destination in Asia.

- Deb Dutta

Vice-President of Asia Pacific/Japan,
Brocade BOTH IRs will sit on
very different sites
and the locations
will play a big part
in their design,
facilities and the
sorts of clientele
they try and

attract. The
Sentosa IR will
need to be more

ONE of the best things about being in Singapore is
undoubtedly the food. It is no secret that Singapor-
eans eat and drink with passion. Many visitors are
drawn to Singapore by the quality and variety of food
available here. It would be promising for Singapore to
boost its reputation as a food lover's paradise. Just
like our tourists' favourites Newton Hawker Centre
and Lau Par Sat. The idea is to house all the hawker-

- J Anton Ravindran

centre variety of food and drinks under one roof in the family-oriented than Group CEO & Co-Founder,
integrated resort. the Sands at Genovate Pte Ltd

Going on holiday is usually a family affair. And our Marina
integrated resort should be the perfect holiday Bay,
destination where kids and their parents can spend a which THE integrated resorts aim at developing Singapore
fun-filled day: It should be an enjoyable trip where is into a world-leading visitor destination. The
kids and parents would always remember. focused 5 enthusiastic response by the three bidders and

We want it to be family-oriented and this is good on the

their respectable concepts and ideas to build the
Sentosa integrated resort is a vote of confidence for
Singapore tourism and leisure facilities.
Problems of IR projects belong not just to the
people who live nearby but to the nation as a whole.
They are not problems of technology and finance,
but of organisation, maintenance and management.
Proper management of the flow of tourists, and good
maintenance are therefore important. ) :
The integrated resort of my choice is the one
with capability to bring in visitors because of its :
operational know-how and international _lLelwork .
and experience, ability to run {He redot'9s s Mable™
and lively business concern, and with ideas and -
concepts that are stimulating, with some insovations.

news for Genting, which is a mass market player with MICE
40 years in Asia. We want a holiday concept that market. & : :
allows the visitor to enjoy world-class The lush, tropical surroundings of Sentosa are better
cruising to Singapore. And suited to more themed resort incorporating family
onshore at Sentosa, visitors attractions. The winning bid will need to fit into
will have the opportunity to Sentosa's fun, family lifestyle and of course provide
take in the sights and the tourism appeal, design, investment and partner-
sounds of the local ships that the government seeks.
culture, cuisine and IfT were a betling man, I'd have my money on
shopping. All these can Kerzner International and CapitaLand, but it is of
be mixed and be very course a very hard race o call, especially if the
. interesting, The experi- _investment amount becomes the clincher, But Kerzner
ence will differ from that - hds‘a proven track record of establishing and
elsewhere, further managing world-class destination resorts such as
enhancing our position Atlantis In the Bahamas; and backed by CapitaLand's

of being Uniquely property management experience in Asia, you have ~Tan Kok Leong
Singapore. a powerful consortium., Principal,
: TKL Consulting
- Dora Hoan ~ Steve Russell
Group CEO, President and CEO, Asia-Pacific,
Best World Salesforce.com

1 AM sitting on the board of advisers forthe AsiaSpa .

Institute which recently concluded a two-day!
executive programme course in Singapore on
“Integrated Tourism”. 8 5

Intema-
tional Ltd

AS SINGAPORE strives to cope with a decﬂne in birth

'M’I"!-\I‘jjsp oven track record in hospitality and

- gaming; 1 believe Genting will be able to leverage on

| Universal's popularity, excellent knowledge and
| experience in the leisure and theme park sector.

74 Everyoge_loves Hollywood blockbusters. As there is no
~ other Ulﬂv‘ersal Studios theme park outside of the US

rates and foster a more conducive family environ-
ment, 1 would love to see the integration of a family-
themed concept within the island. Having said that, I
also believe that there needs to be a balanced offering
for the different target audiences that will catalyse
new tourism investments. )
Sentosa has always been a little “out of the way" for

- who would be awarded the p;
~ well and look forward

The course was thought-provoking and presented.
us with exciting ideas on how the spa, wellness, *
health, medical, tourism and hospitality sectors could
work together hand-in-hand. .~ -

For the Sentosa IR Twould like to see this integra-.
tion. Singapore, by virtue of our infrastructure, great
medical facilities and expertise, and warmihos
has great potential in the medi-sp
market.

Each of the three contende

and at this stage it would be v

concerted effort towards
tourism. ~ ©
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